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Is a picture worth a thousand words?

Craig Andrew Kayleigh Norman
Head of External Relations Senior Manager — Development and Marketing
The Abbey School, Reading The Abbey School, Reading

Chair: Karen Hartshorn
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The independent school for girls aged 3-18.

Is a picture worth a thousand words?

Craig Andrew Kayleigh Norman
Head of External Relations Senior Manager — Development and Marketing
A business perspective A marketing perspective
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What's this about then?
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...and this?

o il
f e 7'" N
: .

alr,

©Tom StoddartReportage by Getty Images

IDPE 2017 Annual Conference |

institute of development
ls in C




Emotions
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EXxperiences
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Eish....get perspective!

Yuck...(!)
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Av. Budget
(B2C)

Branding
(VIP)

Protection
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[t Resourcing
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Cost of
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The 3 R’s

WOM
Partnerships
B2C-C2B

RECIPROCITY
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ROI - fuzzy
Conversion rates:
Financial/Human

REACTION




Conundrums

Salar: Slicing
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Trends

Traditional
media

Print media

Decreasing

Spending
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E-mail
marketing

SM Content
marketing




Who we are dealing with...

- Web search

- Visit - Look*See*Decide...... with children as young as 4
- Not fools — well informed

- Highly involved

- Demanding

- Extremely busy

- Price sensitive

= Selective journeys

- Reactionary within social media context
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DILBERT

Y LJE NEED A
TAGLINE FOR OUR
NEUJ PRODUCT.

I DIDNT
SAY IT
WOULD BE
EASY,

DubertCartoonist@gmail.com

{ 1T SHOULD BENO |
MORE THAN THREE

NIKE ACCOMPLISHED
ALL OF THAT WITH
“JUST DO IT.”
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[ IT SHOULD CONVEY |
AN EMOTION. |
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DID THEY? BECAUSE
THAT SEEMS LIKE A

CAN SAY IN ANY
SITUATION.

GENERIC THING YOU |

J

www.dilbect.com

BY SCOTT ADAMS

[ AND IT SHOULD

© 2015 Scott Adams, 1ac. Dal by Usiversal Ucick

CLEARLY EXPLAIN
EVERYTHING THE
PRODUCT DOES.

)

[ HOW ABOUT

' "KEEP DOING
! IT? 15

. | THAT ONE

t..
-

doe
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Upper Oue presents...
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Accent colours

The Abbey

The independent school for girls aged 3-18.
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Keep satisfied .. Manage closely

Monitor

Influence

Parents

e ——————————————————————————————
Interest
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Content building >

= Story telling

= Aspirational

= Filter

= Relevant now

= About them not you
= Get others to do the work for you
= Good hygiene!
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Finally....

What we tried at our School this past year....

- Slashed traditional advertising spend by 33%
» Record numbers attending open mornings and sitting entrance exams.

- Increased SM Activity/Content marketing spend by 12%
» Lead to more WOM and consistent enrolments of best pupils

- Undertook bespoke targeted research (Public/Staff/Parents)
» | ead to more bespoke experiences and matching

- Initiated a targeted events programme to run over the year...
= B2C - B2B - B20 - C2B

- ...and YES, it has been very successful so far...
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The Abbey

The independent school for girls aged 3-18.

Thank you

Craig Andrew Kayleigh Norman
Head of External Relations Senior Manager — Development and Marketing
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