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Rugby School 
If you will, they can

• The first legacy gift came in 1567 with 
provision made in Lawrence Sheriff’s 
Will for the founding of a school.

• Many legacies have been left over the 
last 450 years.

• Small legacy campaigns were run in 
1999 and 2004

• We began 2016 with 93 pledges



Rugby School 
If you will, they can

• Commitment was made to 
securing 450 legacy 
pledges in memory of 
Lawrence Sheriff’s own 
remarkable legacy

• Members of the Rugbeian 
Community were invited 
to join us on a journey 
around the Close



• The campaign was launched in 
January 2017

• Our ‘Legacy Newsletter’, introducing 
our plans, was included in the annual 
Arnold Foundation Review

• By January 2018 we had secured 300 
legacy pledges

Rugby School 
If you will, they can



Rugby School 
Making it easy …
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Rugby School 
Identifying trends and segmenting asks …
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Rugby School 
Keep your target group open …

Age Number of Pledges

<20 4

20-29 31

30-39 10

40-49 24

50-59 29

60-69 9

70-79 33

80-89 23

90-99 3

Unknown 36
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Rugby School 
Key Learnings

• Ask, ask and ask again!

• Make it as easy as possible

• Segment your asks carefully, but …

• Keep your target group open

• Peer-to-peer asks are vital  

• Involve as many people as you can

• A legacy gift is the easiest way to get involved

• If you will, they can



Rugby School 
What next?

• The campaign continues as we strive to reach our target 
of 450

• Asks continued to be made at events, in literature and 
through Direct Mail

• Careful stewarding of potential legators will help ensure 
pledges result in actual gifts


