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alumni 
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connections
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The TeamMy role at 
Concord

Three short days a week

Term time only

Marketing & 
Development team of 
only three

Josh
Marketing
Intern



Overview of Concord
Leading international secondary school set in Shropshire countryside, 
founded 1949

85% boarding

Last year (2016/17) 85% A*/A grades at A-level 

21 Oxbridge/ 18 LSE/ 22 Imperial/ 35 UCL

578 Pupils, over 30 Nationalities

6,947 Alumni records, 1,800 members, over 70 Nationalities

Marketing team set up



Putting my own 

alumna ‘hat’ on –

and learning to 

make the Concord 

community relevant



Year 1 
(2015)

94 
Stories Published

51 
Emails Sent

Year 2 
(2016)

88 
Stories Published

87 
Emails Sent   

Year 3 
(2017)

80 
Stories Published

182
Emails Sent





Relevant: Keep it Short & Sweet



Relevant Communications….

Gets

Results



These Are

NON
Members!

Interesting Results…



Relevant Stories



Facilitating useful connections













Thankful and 
Willing



Summary of Top Tips

Relevant
Make your stories relevant to someone – if they are not 
relevant don’t write them – and then share with the relevant 
people

Useful
Don’t expect people to find the connections – nudge this along 
and help to connect people via your online community

Thankful
Always thank back - and create a spirit of reciprocity



Questions?


